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EduCare Says YES to:
✔ Life of the loan – benefits in writing
✔ Borrower benefit discount
✔ Early payments with no penalties

Enjoy Educare’s Loan Relief Benefits:
• Thousands of dollars in interest savings
• Reduced monthly payments
• No fees and no credit checks
• 10-minute application process
• No penalties for early payments

“Thanks to EduCare,
my monthly student
loan payment went
from $840 to $382
per month. “

— Jennifer, Chicago, IL.

*Payments based on a weighted average student
loan of 5.0%, and a graduated payment plan –

call for details.

CALL TODAY
877•489•4683
educareloans.com

1.25% 
Interest Rate
Reduction!

before it’s too late. 
Rates are increasing July 1st. 
You have less than 120 days 
before they go up.

Think of your student loan consolidation as a term
paper. If you don't get it in on time, it could cost
you thousands of dollars! Take action today.

catch these      
rates...

June 30th
Deadline!

By Robert Braile, D.C., F.I.C.A.

I can just hear some chiropractor
saying, “Chiropractic has gotten along
just fine for over 100 years without the
Internet. Why should we bother with it
now?” This is a tough question for me
or anyone to answer to that successful
doctor, who has a flourishing practice
and is making a very good living. In fact,
if individual success were the only
benchmark, then for that successful
doctor, there would be no reason to use
the Internet.

But, is that the only reason our pro-
fession is in existence, to provide suc-
cessful careers for chiropractors? I be-
lieve that if we look at the reason for
our profession to even exist, it is to pro-
vide a better quality of life for the
masses we now serve, and hope to
serve in the future.

Let’s ask ourselves some hard ques-
tions? Is the population at large healthier
today than in years past? Are people
taking fewer drugs than a decade ago?
Are most children growing up with
fewer chemicals in their systems? Are
people relying on medical care less to-
day because they use chiropractic?

If we are honest, the answer to each
of these questions is clear. Our society
is very much more drug dependant to-
day than just a few years ago. Each year,
the drug industry spends roughly the
same amount of money to promote
their products as the entire chiroprac-
tic profession grosses! Just think about
that for a moment. If every chiroprac-
tor spent every dollar they collected
on advertising, without taking out any-
thing for living expenses, taxes, or over-
head, we collectively would probably
fall short of what the drug industry
spends per year to convince people to
take their drugs.

The only way we can conceivably
compete with this reality is mass edu-
cation. Notice I did not say mass adver-
tising, or marketing. Believe it or not,
the chiropractic profession has spent
millions of dollars on marketing cam-
paigns. If you do not remember ever
seeing any of them, you’re not alone.
Relatively speaking, no one saw them.
Advertising and marketing may help in-
dividual doctors to increase their own
practice, but they are not the solution
to bringing chiropractic to the masses.

There is a saying in chiropractic that
goes, “If they knew what you knew,
they would do what you do.” Educa-
tion about chiropractic is the only way
we can change minds and move a soci-
ety toward the truth. Education is the
catalyst we can use to enlighten the
general public and turn the tide away
from the allopathic onslaught. Education
is the means to ensure our profession’s
future, and this education needs to be
on many fronts. It needs to be in our
offices, in our literature, in our publica-
tions, and on the Internet.

Let’s ask ourselves a question. If the
Internet was around in the days of BJ
Palmer, what do you think he would
have done with it? I often say that if

What Good Is The Internet?
the Internet were around in BJ’s day,
he’d have owned it! Certainly he would
have used it to the maximum to edu-
cate the masses about chiropractic. BJ
was never one to shy away from using
a new technology. He embraced the
communication technology of his day,
and used it to spread the message of
chiropractic world wide.

This brings us to a very interesting
question. How are we in chiropractic
using the Internet? Are we using it for
education, or just merely self promo-
tion? Are we using the Internet as only
an online phone book, or are we using
it as a resource to help people make

the transference to enlightenment?
The desire to grow a large success-

ful practice and the goal of wanting to
educate the world about chiropractic are
by no means exclusive. In fact, they
work hand in hand. Most practices to-
day are referral based. So it is easy to
see that the better educated your pa-
tients are about chiropractic, the more
referrals they will make. In fact, the
more people truly understand what it
is we do, the more they will decide that
they can not live without it.

Consider for a moment the possibili-
ties. If over the next year, 50 million
people learned about chiropractic and
decided to make it part of their monthly
routine by going to see a chiropractor
just twice a month, that would mean
that each of the approximately 50,000
chiropractic offices in the United States
would be seeing about 500 patient vis-
its per week just to handle that num-
ber. That is about four times the cur-
rent national average.

Moreover, if that many people
started to see chiropractors, and started
to truly understand the chiropractic way

of life, the effect on the allopathic
strangle-hold on the public would start
to change.

The temptation to look at the Internet
as a means to promote our offices is
great. But I can tell you from working
with hundreds of offices that a long
term strategy of education is far more
productive than short term promotion.
Building a foundation of community
awareness and understanding though
good solid education will reap more
benefits to the individual practitioner
and to the profession at large than peri-
odic promotions.

Those of us who have been in chiro-
practic for more than two decades
would have been elated 20 years ago
at the possibility of telling the chiro-
practic story to the masses. We now
have just such an opportunity. Never
before in the history of our profession
have we been presented with a way
to reach so many with our message.
We can either spend this resource
by enlightening the world, or we can
waste it on self serving promotions that


