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The Battle for the Public Mind

By C.J. Mertz, DC
ICA President

Where will the future of chiropractic
be most successfully anchored? This is
not an academic question. The rapidly
changing health care marketplace and
aggressive new strategies on the part
of competing health care providers and
interests are making all of our old as-
sumptions very shaky ground on which
to stand, let alone grow. Are we on tar-
get now? What do we need to do to
position ourselves in the marketplace
to take advantage of the major shifts
looming in the horizon?

In this fast-moving and confusing
environment, the chiropractic profes-
sional organizations have all tended to
focus their efforts on public policy mat-
ters, including efforts to expand chiro-
practic coverage in programs like Medi-
care, the Department of Veterans Af-
fairs, Medicaid and a host of other vi-
tally important publicly funded health
care administration, funding and deliv-
ery programs. This work is vital and in
this process, the International Chiro-
practors Association will continue its
determined efforts for full chiropractic
inclusion in all public health programs,
at all levels of government. This has
been ICA’s historic commitment since
the days of our Founder, Dr. B.J. Palmer,

who traveled the nation campaigning for
licensing laws in the states, leaving a
record of accomplishment in that arena
of which we can all be proud.

There are signs and signals, how-
ever, in the realm of government health
programs to which we at the ICA are
alert, and which we are taking very se-
riously. These signals illuminate what
many well-versed analysts and observ-
ers see as a massive, profound and
unprecedented shift in public spending
on health, as all elements in our nation
shift towards caring for the massive age
wave that continues its steady advance,
towards the 60 million or more level at
which this segment of our population
will top.

Even a brief examination of the pro-
jected ratio of demand for publicly
funded services versus the available
resources to pay for them, shows that
massive changes are going to be
needed just to cover the barest mini-
mum levels of service. No politician
seems to have the vision or the cour
age to talk about these realities, forced,
it seems, by the bidding war between
parties to continue to pretend that
America’s bounty is endless and that
we can afford to pay for all they have
promised.

Someone, somewhere will, eventu-
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ally, find the voice to articulate the in-
herent fallacy of this notion, or the na-
tion will simply just be forced to face
reality by the massive gap between
demand and resources. In this collapse
of current health care assumptions, it
seems very clear that those citizens
who have personal resources will have
no choice but to assume the lion’s share
of the responsibility for paying for health
care.

Where will chiropractic be when the
consumer, not the government or some
third-party payment agency is the pri-
mary decision-maker about health care
purchases? How likely will the 100 mil-
lion or more Americans who find
themselves outside the government
umbrella, largely because they have
the personal resources to take care of
their own routine healthcare expenses,
be to make the chiropractic choice?
That depends on how well we educate
those same consumers today!

ICA’'s mission, and chiropractic’s mis-
sion must be to position our profession
in such a way as to be able to be of
maximum service to the public, offer
our unigue services to consumers of all
ages without restriction or limitation,
and respond to the public's educated
and informed call on our services in an
ethical and responsible manner.

What is necessary for this national
partnership between independent con-
sumers and our profession to develop?
There is only one clear answer; a major
breakthrough on how the public sees
and understands our profession. While
battles in Congress, the courts or state
legislatures continue to rage, absorbing
most of the profession’s attention and
resources, the battle for public under-
standing, which is going on whether we
are tuned in to its nuances or not, must
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be fought and won.

The battle for the public mind is a
battle for true public understanding of
what chiropractic is and what doctors
of chiropractic do. Do we have time and
the commitment to enter this fight with
the resources and determination to
win? | think we have no choice if we
want to see chiropractic continue to
grow and thrive as a separate and dis-
tinct approach to health, built upon our
historic focus on the subluxation and
the adjustment.

Now the bad news. Not only has this
fight been neglected by the chiroprac-
tic profession, in deference to other
perceived priorities, our critics and com-
petitors, recognizing the urgent and vi-
tal nature of this struggle are on the field
in force, with well-planned and funded
strategies, seeking to erode the level
of awareness and confidence the pub-
lic has in chiropractic as it emerges.
Why do you think the media regularly
disseminates anti-chiropractic stories
based on what, in the end, turns out to
be shabby, flimsy and questionable in-
formation? Because competitors are
using the media to contain our public
profile and consumer attitudes!

ICA does not want to just fight back.
We want to FIGHT FORWARD! ICA has
embarked on an unprecedented effort
to lead this battle for the public mind
on behalf of the profession and the tens
of millions of citizens of all ages, in all
nations, who so urgently need the care
that only a doctor of chiropractic can
provide. In this campaign:

¢ \We are going to do the work neces-
sary to understand consumer think-
ing and decision-making through the
historic focus group project now un-

derway.
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